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Listen More, Talk Less
Sustainable success at prospecting and
sales requires more than a few training
sessions and groovy technology. It calls
for a commitment to a new way of
thinking and behaving.

by Jack Hubbard

Poticasting: A New Altemative
o Radio?

Some banks are utilizing the Internet to
distribute marketing materials in the form
of low-cost audio and video media files.
by Steven L. Lubetkin

Merging Traffic

Like consumer electronic products—cell
phones, computers and MP3 players—
bank marketing MCIF and CRM systems
are starting to blend into unified
multifunction systems.

by Brenda Marlin, CFMP

How to Measure Your Bank's .
Vital Signs

Track these six indicators to gauge your
bank’s business health,
by Wendy H. Godfrey
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A NEW ALTERNATIVE
TO RADIO?

SOME BANKS ARE UTILIZING THE INTERNET TO
DISTRIBUTE MARKETING MATERIALS IN THE FORM OF
LOW-COST AUDIO AND VIDEO MEDIA FILES.
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